
Social media: stable consumption, increasing ad load 
An irresistible clutter increase

2017 2018 2019 2020 2021 2022 2023 2024 (f)

Adspend on social media 100 132 164 182 222 251 284 314

Time spent on social media 100 100 103 110 107 107 102 105

Users of social media 100 101 102 103 103 103 103 104
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Evolutions:

consumption vs adspend
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